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Explain the following types of retailing :
@ Food
(1) Services.

OR

What do you mean by emergence of organised retailing
and also explain the traditional retail formats.

Explain the modern retail formats in India? Explain the
role of government and co-operative bodies.

OR

What do you mean by retail-marketing segmentation?
What are the benefits of segmentation in retailing?

What do you mean by pricing in retailing? Explain the
external influences on retail pricing strategy.

OR

What do you mean by evaluation of relationship
marketing? Explain the various relationship marketing
strategies.
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Explain the multi-channel retailing. Discuss the merits
and demerits of each channel of retailing.

OR

Explain in detail the steps which a retailer should
follow in choosing a store location.

Write short notes on : (any two)
@ Modern retail formats

@) Types of buying decisions
@) Characteristics of retailing

@av) Sales promotion.
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